indicates that during 2000 the total numbers of clusters were only 44 and it is increased in 2009 up to 119. Similarly SSI number was only 485 and rose to 568 and similarly service entities are increased from 41 to 164 in 2009. Productivity rate increased from 3% to 30 per hundred. It is extremely significant to note that the numbers of total clusters are increasing continuously during the last decade. In the meanwhile the SSI which is controlled by the women entrepreneurs is also slowly increasing under the IMY facility. The intensification rate is identified as 81.1, 51.24 and 94.8 respectively.
2. The proposal of Woman's Component Plan had entered the planning procedure in the Seventh Plan for the empowerment of women.
However, the Ninth Five Year Plan (1997) (1998) (1999) (2000) (2001) (2002) marked a significant progress in this regard 7 .The notion of Woman's Component Plan (WCP), was adopted in the Ninth Plan, earmarked a clear unconditional minimum quantum of funds or benefits for women in the schemes run by all Ministries or Departments that were perceived to be 'Women related' and thereby recognized that prioritizing financial resources for programmes/schemes for women, is critical for woman's empowerment. During 2000 the total numbers of clusters in India were only 44 and it is increased in 2009 up to 119. Similarly SSI number was only 485 and rose to 568 and similarly service entities are increased from 41 to 164 in 2009. Productivity rate increased from 3% to 30 per hundred. It is extremely significant to note that the numbers of total clusters are increasing continuously during the last decade. In the meanwhile the SSI which is controlled by the women entrepreneurs is also slowly increasing under the IMY facility. The intensification rate is identified as 81. each which shows the maximum facilities provided to women entrepreneurs, in addition to that the total stalls are about 900 and the total amount sanctioned 15 lakhs as per the recent information.
8. The study highlights that in the beginning women entrepreneurs in Mysore region have started the business to spend the time and thereafter women entrepreneurs got inspired from the business profit and continued the business for better standard of living. On the contrary some other women entrepreneurs have started due to unavoidable problems they have noticed or experienced in the life and they are forced to do something for their livelihood. These kinds of thinking has made women in Mysore to step into success in various business like manufacture of safety products, eco-friendly paper bags, products used for adventure programs, supply of sericulture equipments, providing services, etc where they have gained success.
Some have started the business from zero based budgets and now they are the successful entrepreneurs. Thus women entrepreneurs in Mysore district are contributing for the intensification momentum of the pecuniary arrangement as healthy as sustainable family unit.
9. Women entrepreneurs are succeeding in various sectors like Industrial sector, consumer product manufacturing, financial sector and service sector etc. They are also giving the tough competition to men. The successful women entrepreneurs of Mysore are also functioning for the betterment of the rural and urban women. These successful women entrepreneurs also wish all the women to become successful to increase the growth rate of entrepreneurs. They support the budding entrepreneurs in terms of supports and suggestions for those who need it. As per survey it is noticed that the women have made their dreams goals success by reaching it and have gained the name of successful entrepreneurs and also simultaneously managed their family. But unfortunately sorry to say that they are not recognized by the society or government what they deserve for the work they are doing as women.
354 10. The women entrepreneurship is coming down in the primary sector in the urban areas and in the rural areas. Secondary sector, percentage of women entrepreneurship is increasing continuously from 2000 to 2009 both in urban and rural. Service and tertiary sector percentage is also rising from year to year. This shows there is a still scope for women entrepreneurship in Mysore district.
Findings from Primary Data
The most important findings of the present study may be briefly stated as follows:
1. Out of 300 respondets of the survey, the mere 033 respondents that is about 11% of the respondents are related to the age group of up to 25 years among the entrepreneurs in the business in Mysore. The information also represents that only 117 respondents that is about 49% of the respondents are related to the age group of up to 35 years among the entrepreneurs in the business in Mysore.
Furthermore, 93 respondents that are about 21% of the respondents are related to the age group of up to 45 years among the entrepreneurs in the business in Mysore. The information also represents that only 57 respondents that is about 19 % of the respondents are related to the age group of up to 50 years among the entrepreneurs in the business in Mysore. According to the above survey the percentage of youngsters in the business is less. It is because of education system. The number of graduated people is increasing and all educated people join to different organization as the employee instead of becoming the owner of the organization. In the previous generation the education facilities were very less so about 50 percent of the women entrepreneurs are in the age of 35 to 355 40years. In field of women entrepreneurship the facilities are yet to be improved to establish new enterprises 2. As for as the education of the women entrepreneurs in Mysore district is concerned the study reveals that 161 that is 55% of the respondents have passed SSLC. This represents that only 10 respondents that is about 55% of the respondents have passed PUC. 6. The study represents that 150 that is 50% of the respondents are having less than ten years of experience. The information also represents that only 63 respondents that is about 21% of the respondents are having10to 20years of business experience.
Furthermore information represents those 60 respondents that are 357 20% of the respondents are having 20 to 30 years of business experience. Besides this, the information represents those 003 entrepreneurs that are 0.3% of the respondents are having 30 to 40 years of experience in the business. The information also represents that out of 300 samples of respondent's 24 respondents that is about 9% of the respondents have more than 40 years of business experience. The data reveals that most of women entrepreneurs in Mysore district are less than ten years of business experience in the same business. Only few of them are having more than 40 years of experience in the same business, it is because of the 'Necessity is the mother of invention'. Those who have more experience, it is because of the necessity. Harold Kuntz says" experience is the secret of success of any business". Gandhi said women have more consistency to continue any business in the long run. Here is the scope for improvement. Because experience creates the awareness for the rapid development business. Mere reading and writing i.e. literacy is not sufficient for an entrepreneurship. 7. A question naturally arises "why they are very weak in marketing the product" in this connection the survey is made and the study represents that 87 that is 30% of the respondents are having family problems in marketing the products. The information also represents that only 55 respondents that is about 18% of the respondents are facing natural problems to market the products.
Furthermore information represents that 39 respondents that is about 12% of the respondents are having middleman problems in marketing the products. Besides this the information represents that 30 entrepreneurs that is 10% of the respondents are having other personal problems to market their product that we cannot tell. The 8. The present study represents that mere 286 respondents that is about 95% of the respondents have less than 10 thousand rupees of investment.
The information also represents that only 11 respondents that is about 4.5% of the respondents have 40,000 -1, 00,000 rupees of investment. Furthermore information represents that 3 respondents that is about 0.05% of the respondents have 10, 000 -40,000 rupees of investment. Furthermore information represents that nobody is there to invest more than one lakh rupees of investment in the business. This shows that all the women entrepreneurs are poor and small entrepreneurs in Mysore district.
A Proverb says-"Finance is the life blood of any organization".
This proverb highlights about the importation of investment. Prof. 9. This study analysed that mere 142 respondents that is about 47% of the respondents have their own personal source of money to invest in the business. The information also represents that only 55 respondents that is about 18% of the respondents have bank loans in terms of rupees for the investment. Furthermore information represents that 12 respondents that is about 3% of the respondents have been talking loans from their relatives and friends and so on to invest in the business. Furthermore information represents that out of 300 respondents of the survey48 respondents that is about 17% of the respondents have been talking loans from their relatives and friends as well as from the banks to invest in the business. The 11. The study also observed that out of 300 respondents, mere 20
Joan Maynard Keynes in his book
respondents that is about 7% of the respondents have 60%of the cost of production in the business. The information also represents that only 87 respondents that is about 29% of the respondents have 70%of the cost of production in the business. Furthermore information represents that 108 respondents that is about 36% of the respondents have 80%of the cost of production in the business.
Furthermore information represents that out of 300 respondents of the survey71 respondents that is about 23% of the respondents have 90%of the cost of production in the business. Expenditure method is an important method of national income accounting. We can identify the standard of living by analyzing the cost of living by 12. The other major finding of the study is that out of 300 samples of the survey mere 150 respondents that are about 50% of the respondents have been using their respective houses for the business. The information also represents that only 150 respondents that is about 50% of the respondents have been running the show outside the houses for the business. Still they manage the show for the lively hood. In addition to that mahatma Gandhiji also interested more in less expenditure and investment by using the local available resources in the locality. The small scale units are the oasis for the poor belt in India, since they can own it in the house itself.
13. The study indicates that mere 107 respondents that is about 35% of the respondents cannot reinvest anything into the business. The profit what they earn will be sufficient to maintain their day to day management. The information also represents that only 161
respondents that is about 55% of the respondents are able to reinvest up to 25 % of the profit that they accrue from the business. It is in fact good sign. Furthermore information represents that 24 respondents that is about 8% of the respondents have been reinvesting accrued profit up to 50% in the business again. 14. Another finding of the study is that, out of 300 samples only 121
respondents that is about 40% of the respondents say that the growth of the standard of living of the entrepreneurs is good in the business in Mysore, and 171respondents opined that is about 59% 364 of the respondents say that the growth of the standard of living of the entrepreneurs is very good in the business in Mysore. It is very important to note that 60% of the people have increased the standard of living with the help of entrepreneurship in Mysore district. In this connection the scope of entrepreneurship is enlarged and it will create new avenue to start up entrepreneurship in Mysore district.
15. Another major finding is that out of 300 respondents, 40% of the respondents that is 120 of respondents have been contributing for the progress on agriculture in the district. 11. As the credit market is very discriminating towards women there is a need for liberal credit to be extended by banks and the collateral requirement by financial institutions should be waived to certain extent as women. Women hardly have any assets in their name.
There is a need to maintain gender balance in decision making. 
Conclusion
Change is the order of the day. Radical change in the Life style of the people led to change in business concept, as well as the economy at large in India. There exists a wide and vast scope for service sector in the economy.
The Women is another name for service. Women entrepreneur is a woman who organizes and manages any business activity in spite of limited support and 368 encouragement accepts very challenging role by balancing the personal role to meet the goal and to become economically independent and socially feasible for the betterment of the country. Government in its empowerment scheme has encouraged the women entrepreneurship as one of the ways to empower women. By using the above stated infrastructure, Women created a new trend in the business line in Mysore by taking executive position. However it is the right time to women entrepreneurs to show the noticeable changes in the entrepreneurship capability and thereby enhancing the status of every single woman in Mysore. There are various women who are successful in the political field in our state, at least these powerful women can think and rethink of supporting the women in the state to make them still economically strong by motivating them to be an entrepreneur through various schemes. By this way we can try to recognize the ideas of Mahatma Gandhi.
